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Curricula: 
 
♦ New Hampshire: Taking Charge of Your Finances (5 session series) and Getting A Grip On 

Your Money (home study). Contact Suzanne Knight at suzann.knight.unh.edu   
 
♦ New Jersey: Dealing With Debt, Saving On A Shoestring, How Does Your Cash Flow? (two-

hour class sessions). Contact Barbara O’Neill at oneill@aesop.rutgers.edu. 
 
♦ South Carolina: MONEY 2000 notebook with these lessons: Money 2000, How To Get What 

You want in Life, Pennies Make Dollars, PowerPay Your Way Out of Debt, Jump Start Your 
Retirement, Setting and Achieving Housing Goals, Financing a College Education, Insure 
Wisely to Achieve Your Financial Goals. Contact Nancy Porter at nporter@clemson.edu. 

 
 


